






9

Integrating Design
                                 and Sta�
When all is said and done, blending the booth design elements together with your sales team at 

the show is essential.  A booth staff that is informed about the booth's form and function will 

ultimately be more comfortable in the space.  A design team can provide vital clues into some of 

the design’s functionality.  For example, the layout and style of the booth may attract visitors into 

your booth but having qualified staff in each section will help your team integrate with 

functionality of the exhibit.  

Designers may also give insight into how audiences will gather for presentations and where traffic 

will flow afterward.  For example, some booths have regularly scheduled presentations that will 

gather an audience in waves.  An audience area may be open to avoid "trapping" attendees inside, 

but still guide them through to other areas of the booth.  Great design doesn’t just draw people to 

your booth, it helps extend the time they spend in it.

"Great design 

doesn’t just draw 

people to your 

booth, it helps 

extend the time 

they spend in it."
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Smart Design –
              Smart Business
Budgets are tight and tradeshows are certainly a large expenditure for many companies.  But, 

large or small, companies can benefit and realize a better ROI by getting involved early and often 

with a skilled and proactive design team.   The results can be significant: better branding, better 

product display, ease of setup and dismantle, reduced weight and better overall impact. Informing 

a design team of your marketing and trade show goals, strategies and branding initiatives will 

help to create an exhibit that will be more than just a display but rather a “destination” point for 

that show. 

In the end, a smart design process isn't a luxury: it is simply a way of creating the most efficient 

and effective business environment to achieve the goals of the company it represents.  That's not 

just smart design – it's also smart business.  

" In the end, a smart 

design process isn't a 

luxury: it is simply a 

way of creating the 

most e�cient and 

e�ective business 

environment to 

achieve the goals 

of the company 

it represents."
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About Rogers
For over 65 years The Rogers Company has been an award winning designer and manufacturer of 

branded environments for tradeshow exhibits, corporate events, lobbies, showrooms and retail 

environments - essentially any place where communicating your brand is vital. In addition to its 

3D marketing services The Rogers Company is also a full service trade show and event implemen-

tation partner providing turnkey services and support for its corporate clients throughout the 

country.

With its complete design staff, skilled craftsmen and construction facilities, Rogers can custom 

build a wide range of branded environments to suit any need. Through its strategic partner 

network the company also provides a wide range of portable and modular display solutions, 

support and logistics for international tradeshows and an extensive rental inventory of both 

custom and portable display products

Additionally through its strategic partner network, Rogers provides Eventelligence™, a technology 

infrastructure service for event registration, event mapping and way-finding systems, lead 

retrieval, lead tracking, fulfillment services and various RFID solutions for focused tradeshows and 

events.

For more information on The Rogers Company please visit www.therogersco.com

or call us at 1-800-544-3880.


